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Typucruunuii Opena ik pakrop ¢GopMyBaHHSI MOZUTHBHOIO iMiJXKYy YKpaiHu HA CBITOBOMY
puHky : [Enexrponne Bunanus| : 36. marep. Il Beceykp. Hayk.-npakT. inTepHer koHd. (JIbBiB,
20 mwtoro 2020 p.) / MinictepcTBo ocBiTH i Haykm Ykpainu, JIbBiBCbKHMi iHCTHTYT
eKoHoMiKkH i Typusmy. — JIbBiB : JIIET, 2020. — 303 c.

VY 30ipHUKY IIPEJCTABICHO CTATTI Ta TE3H, 1[0 CTOCYIOTHCS TEOPETUYHUX 3aCaj 1 MPUKIATHUX
po0JIeM PO3BUTKY TYPUCTHIHOTO OpeHY sK dakTopa GopMyBaHHS MO3UTUBHOTO IMIDKY YKpaiHU
Ha CBITOBOMY pHHKY y XXI CTONITTI 3 MOy CTpaTerii CTaIoro po3BUTKY.

YdacHuKamMu KOH(EpeHIlii OXOIUICHO MIMPOKE KOJO NMUTaHb, 30KpeMa: 3alpOBajpKECHHS Ta
MpocyBaHHS OpeHIy y TYPUCTHYHIN, TOTENbHIM Ta pPecTOpaHHii cdepax; CydacHi TCHICHIlI Ta
MPIOPUTETH CTATIOTO PO3BUTKY TYpU3My B XXI-My CTONITTI; JOCHIKEHO POJIIb OPEHANTY Y TypU3Mi
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Xap4yoBOi MPOAYKIii Ta ii OpeHOUHTY; YNpaBIiHHS AISUIBHICTIO MiAIPUEMCTB TYPUCTHYHOTO Ta
rOTENILHO-PECTOPAHHOTO Oi3HECY Ha 3acajaxX CTajoro PO3BUTKY; MOTIHOJICHHS TPAHCKOPAOHHOTO
CHiBpOOITHUITBA Y cepi Typu3My Yy KOHTEKCTI €BpPOIHTETpallii.
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Tourism brand as a factor of formation of a positive image of Ukraine in the world market:
[Electronic edition] : Proceedings of the second All-Ukrainian scientific-practical Internet
conference (Lviv, February 20, 2020). — Lviv : Lviv Institute of Economics and Tourism, 2020.
- 303 p.

Conference Proceedings include papers and theses related to theoretical foundations and
applied problems of tourism brand development as a factor of formation of a positive image of
Ukraine in the world market in the 21st century in terms of sustainable development strategy.

The participants of the conference covered a wide range of issues, in particular: introduction
and promotion of the brand in the tourism, hotel and restaurant spheres; current trends and priorities
for sustainable tourism development in the 21st century; the role of branding in tourism and
hospitality as an important component of the economic development strategy of an enterprise /
industry / country is investigated; recreational and tourism potential of Ukraine, ways of its
preservation and rational use and promotion through branding mechanisms; innovative technologies
as a mechanism of competitiveness of tourism and hotel and restaurant business; tourism as part of
the regional sustainable development strategy; economic problems of tourism activity in Ukraine;
prospects of development of specialized and ecologically oriented types of tourism; economic and
social aspects of sustainable tourism development; management of tourist and hotel and restaurant
business based on sustainable development; deepening cross-border cooperation in the field of
tourism in the context of European integration.

For scientists, tourism industry workers, higher educational establishments’ students and a wide
range of readers.

ORGANISERS OF THE CONFERENCE:
Ministry of Education and Science of Ukraine
Lviv institute of Economics and Tourism
Lviv Regional State Administration

Lviv city Counsil

Lviv Tourism Development Association

EDITORIAL BOARD:

I. Bochan — Doctor of Economic Sciences (DSc), Professor, Rector of the Lviv Institute of
Economics and Tourism, Editor-in-Chief;

M. Rutynskyi — Candidate of Geographical Sciences (PhD), Docent, Head of the Department of
Tourism and Hotel Business of the Lviv Institute of Economics and Tourism;

H. Kushniruk — Candidate of Economic Sciences (PhD), Docent, Deputy Head of the Department of
Tourism and Hotel Business of the Lviv Institute of Economics and Tourism;

Yu. Dorosh — lecturer of the Department of Tourism and Hotel Business, Head of the Laboratory of
Innovative Technologies in Tourism of the Lviv Institute of Economics and Tourism.

Proceedings of the internet conference has been published in electronic pdf-format.

An electronic version of the Collection of scientific papers is available on the site
http://www.liet.lviv.ua.
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CYUYACHI ACHEKTH ®OPMYBAHHS BPEHJIUHI'Y TEPUTOPIN

Beryn. B cydacHuX peanisix mpeIMeTOM KOHKYPEHTHOI OOPOTHOU € HE TIJIbKH
TOBapU M TOCIYTH, a ¥ TEPUTOPIi MICT, PEriOHIB 1, HaBITh, KpaiH. ExoHOMIUHMIA
PO3BUTOK TEPUTOPIi HAMpsIMy IMOB’sA3aHUM 13 1i NPUBAOJIUBICTIO JJIA JIIOJEH, SIK
MICLIEBUX, TaK i TUX, XTO MParHe caMe Ha I1{ TEPUTOPIi KUTH U NPALOBATH, & TAKOK
JUIsl THBECTOpPIB, TYPHUCTIB, TOIO. J[1€BOIO CKJIAJOBOIO YIIPABIIHHS TEPUTOPISIMU Ta
IHCTPYMEHTOM CTBOPEHHS 1X MO3UTUBHOIO 00pa3y € OpeHAUHT. bpeHauHr TepuTopiii
(Place Branding) € cyyacHUM Ta nepCNEeKTUBHUM HAIPSIMOM HAYKOBHUX JOCHIIKEHb Y
CBITI Ta 3aiiMa€e BaroMe MicCle y MOJITUYHIA, COLaIbHINA Ta €KOHOMIYHINA MOJITHUIIL K
OKpEMOi KpaiHu Ta ii PErioHiB.

3apyOikHi Ta BiT4M3HsAHI HaykoBLl — C. AuxonsT, I. bByanikesuu, C. Bopx, K.
Hinni, I1. Jlown, XK.-H. Kadepep, @. Kotnep, V. Omninc, A. [Tankpyxun, O. Cockin
Ta 1H. — Yy CBOIX Mpamsx cHOopMyBaId MOTYKHY TEOPETUYHO-METOAOJIOTIYHY 0a3zy
MapKETUHTY Ta OPEHIIUHTY TEPUTOPIH.

Ha choromni Mo’KHa BII3HAYUTH JMINEC JEKiJbKa YKPAlHCBKUX MICT, IO
cripoMiriucst copMyBaTu ycmimiHi BiacH1 Openau. Lle taki micta sk Kuis, JIbBiB,
Opeca Tomo.

Pe3yabTaru gocaigxenns. [Ipaktuka cTBOpeHHs B YKpaiHi K HAallIOHAJILHOTO
OpeHpy, Tak i OpeHly OKpEMHUX TepUTOpiH, Ha Kallb, HOCUTh HECUCTEMHHI XapakTep,
10 MTPU3BOANUTH IO BTPATH Yacy, HEB/Iay 1 3HAYHUX 30UTKIB — SIK MaTepiaibHUX, TaK 1
HemaTepianbHUX. Pazom 3 TuMm, me BiIOyBaeTbcs HE TUIBKM Yepe3 BiICYTHICTBH
KOMILJIEKCHOT'O MIAXOAY, a ¥ BIICYTHICTh KPEATUBHHUX 1/I€U: SKILO MPUPOa ado 1CTOpis
HE MoA0alid MPO YHIKAJIBHICTh 1 MPUBAOIUBICTh TEPUTOPIi, TO il KUTEIl MOBUHHI
BIIIIYKAaTH a00 CTBOPUTU 1X, CQOPMYBaBIIM CHPUATIUBUNA HaOlp BpaKeHb,
MEePEKOHABINY ce0e i HAaBKOJUIIIHIN CBIT y HETIOBTOPHIH 1 3HAKOBIN aTpaxiiii periony/
MICTa/CUIbCBKOTO  paiioHy. Y  TPOTUJICKHOMY BHITQJIKY TEPUTOPIS  MOXKE
PO3paxoByBaTH JIMIIE HA KYT Yy MiJBajl rI00adbHOI €KOHOMIKH, Ha3aBXI1 3a0yBIIN
npo T KpaIuii i MpecTXHMIA BepXHiit moBepx [1].

[IpoTsirom ocTaHHIX I1’SITH POKIB y BU3HA4YCHHI Ta (JOPMYBaHHI MapKETUHTOBOI
CTpaTrerii pO3BUTKY TEpUTOPIA akTyasizyBajacs HEOOXIHICTb BUKOPHUCTaHHS
MePCOHAILHOTO OpeHIUHTY. [HCTpYMEHT MepCOHAILHOTO OPEHIUHTY HE € HOBUM, BiH
3aMO3UYECHHUN 3 TUX rajy3eil MapKeTHHTY, /1€ HOTo MPUCYTHICTH € OUIbII TOMITHOO Ta
BiT4yTHOIO. 30KpeMa, BUKOPUCTAHHSI MEPCOHATBHOTO OPEHIY € TOCUTH MOMYJISIPHUM
y IOJIITHYHIH cdepi, PemH-1HAYyCTpii.

[lepconanbHuii OpeH 1 TEPUTOPIi MOBUHEH MaTH, MO-TIEPIIIe, 3p03yMLIII 1 IPOCTI,
ajyie BoJIHOYAC TIMOOKI 17el, K1 HAyTh 3cepeuHu Ta OyTH OPIEHTUPOM ISl THX, Ha



KOT'0 BiH HaIlpaBJICHHM, HacaMIepe 1 — e MICIIeB1 )KUTe1 Ta cTerkxoaepu. [lo-apyre,
MIePCOHAIILHUN OpeH/T TepUTOPii Mae OyTH 3aCHOBAHMI Ha IM1/IK1, a IMIJIK — Ha 00pa3i,
110 3araM’ ITOBY€ETHCS 1 KU JIETKO BIAPI3HUTH BiJ 1HIIUX. IMI/DK y TaHOMY BUIIAAKY
— e crnemianbHo chopMOBaHUHM (3 METOI0 NpPOCyBaHHs) 00pa3 TepuTopii abo ii
CKJIaIOBUX, OPIEHTOBAHUI Ha MEBHUN CETMEHT PUHKY; CY0'€KT COLIaNbHUX BIIHOCHUH
B CHCTEMI perioHy abo KpaiHu, OOyMOBJICHHI HaIllOHAJTHbHUMH, COIlIaJIbHAMHU
YUHHUKAMH, SKUH BUSBISETHCS B CYMyTHIX KOMYHIKaTUBHUX aTpuOyTax [2]. Cmig
3ayBOXUTHU, 1110 poOOTa HAJ CTBOPEHHSIM W MOAAIBIIUM  KOPETYBaHHSIM
MEPCOHAIBLHOTO OPEeHIY TepUTOPii MOoTpedye BUCOKOrO MpodecioHami3My Ta JOCBITY
poboTH Yy colialbHOMY I1HXXHUHIPUHTY (KOMYHIKaAIlisx, poOOTOI0 3 MacoBOIO
CB1IOMiCTI0). OCHOBHI IHCTPYMEHTHU KOMYHIKAIIHHOT TTOITUKH 3 IPOCYBaHHS OpeHTy
TEpUTOPii MOBUHHI OYyTH B3aEMOIOB'S3aHI 3arajbHOI0 KOHIICMIED OpeHay 1
JIOTIOBHIOBATH OJIMH OJIHOTO, TPH IhOMY, HAWIIEBIIIMMHU € peKjIamMa, IOJIEBUN
MapKETHUHT, OHJIAHH-OpEeHIMHT (IHTEpHET-CalTH, COLIANIbHI MEPEXK1 TOLIO).
BucnoBku. Otmxe, 11 (GopMyBaHHS €(PEKTHBHOIO ¥ YHIKaJbHOTO OpeHay
TEPUTOPIi HEOOXITHO CTBOPIOBAaTH BJACHY KOHIIENTYyalbHY ICTOPIIO, TAPMOHINHO
MOENHYBATU C(POPMOBAHY, ICTOPHUYHO OOYMOBIIEHY YSBY 13 AaKTyaJIbHHUMH IS
CY4aCHOT'O pUHKY IIPOIMO3ULISIMU. TakoX Mpu po3poOLil CTpATET1i pO3BUTKY TEPUTOPIN
3 METOI0 3allyuyeHHS HOBUX IHBECTOpIB, OpPraHH CaMOBPSAYBaHHS MAalOTh
CHIBIIPAIIOBATH 3 HAYKOBIISIMU Ta MPAKTUKAMH 3 TEPUTOPIAIbHOTO MApKETUHTY.
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