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DEVELOPMENT OF THE ENTERTAINMENT ETHNIC ANIMATION PROGRAMS FOR TOURISTS OF DIFFERENT AGE GROUPS BY THE EXAMPLE OF  TOURIST AND SKI RESORT "MIGOVO"
The article touches upon the arguments for the need to study and use Ukrainian ethnic and cultural heritage when providing animation services at the regional level. Taking into account the questionnaire results and considering  age structure of the respondents, their preferences and subjective assessment of hotel animation, a rough plan of festive events is developed and the minimum required level of their material support is proposed in the publication.
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Introduction. Animation hotel services are an effective means of attracting visitors to the hotel that affects positive tourist assessment of the work of institution as a whole. Animation programs usually include a wide range of entertainment, sport games, exercises, competitions, music, dances, theatricalization simultaneously. This indicates that they have complex nature. However, most of these services are of the same type, hardly distinguishing the hotel from the others and are not attractive for an experienced demanding tourist who repeatedly travelled abroad, especially to the beach-swimming tourism countries.
In addition to holding popular events (dancing evenings, concerts, discos, games, quizzes, competitions, etc.) in tourist animation it is advisable to  practice events with national colour.In domestic tour operators working practice national culture peculiarities reflected in dances, songs, costume festive events, are the most attractive to foreign tourists and, together with other components, are well sold on tourist markets around the world.
Research methods:
basic - survey, observation, interview, comparison;
additional - literature review, overview of internet sources and periodicals.
The practical significance of the research results is to develop recommendations aimed at implementation of new forms and methods of animation tourist services in the tourist and ski resort "Migovo".
Literature Review. Considerable attention has been paid to the questions of organization of animation services for tourists. The range of issues, that are investigated, is rather broad.
An important direction for animation development is the creation of special service programs in accommodation (so-called hotel animation) and food establishments, that, according to M.Garanin, "... offers reactivation of leisure activity programs in long term rest places - resort hotels, tourist centres, holiday villages and tourist bases, on cruise ships, etc. " [6 , с.12 ].
As Vlasova T., et al. (2010) note "there are three components needed for the effective implementation of animation activity:
1) conception of hotel animation activities with the use of standard animation programs as well as techniques of their adaptation to real groups and individuals;
2) material and technical basis;
3) talented animators and staff” [4.,  с. 32].
While creating an animation program  organizers should ask questions, the answer to which will determine the features of specific animation program. These questions are formulated by O. Vysochylo:
“…1. Who the program is being developed for.
2. What is the basis for the animation program (the main idea and the aims to be achieved);
3. How to develop an animation program” [3, С. 268 – 271].
While determining for whom the program is being developed, the situation should be analysed according to the following criteria:
- age and sex of potential viewers;
- social status and professional employment (whether the hotel is a private club for businessmen or a youth camp for students);
- nationality (features of culture and traditions) and religion;
- health status.
Analysing international and domestic experience of the organization of animation programs for tourists, S. Kylymystyi (2007) notes the fact that “ … their formation comes in two main ways: 1) by the use of elements of the world leisure culture, which has been formed over thousands of years, in the practice of animation programs creation; 2) by implementation of the new modern forms of work in the sphere of animation activity, which appear due to socio-economic factors, scientific and technological progress, changing value orientations of an individual and a society in whole [7, с. 67].
Basics of animators' work are presented in educational edition “Socio-cultural animation in tourism” (2003). It states that “…at the beginning of new season the chief of animators with the assistance of a team develops and approves an animation program for the whole season. The exact schedule of events is drawn up for each day of the week (in hours) and each team member is assigned the specific responsibilities of their realization” [9, с. 56].
Despite general approaches when using a set of animation tools, hotels and food establishments have quite creative approach to solving this task. According to T. Halperina, “…each hotel or tourist complex that offers animation services to  guests, of course, tries to meet the high standards of animation service but also has it’s own features of organization of this process” [5, с.61].
L. Kurylo understands the technology of animation program as “… a set of animator’s working methods, work organization, use of tools and appliances” [8, с. 43].
The value of hotel animation for a hotel or tourist complex lies in increasing the level of tourist satisfaction with hotel service and, as S. Bailik (2006) notes “… in increasing complexity and quality of the hotel service and, as a consequence – in improving the hotel image, in extending the active tourist season into the off-season, in rising prestige of the hospitality professions as a result of intellectual effective work of the talented hotel tour-animators” [1, с. 6].
Setting objectives. The main task of the research, the results of which are set out in the publication, is to highlight the need to provide animation services based on exploration and use of Ukrainian ethnic and cultural heritage; to offer the possibility of planning hotel and restaurant animation activities, taking into account the results of the guests’ questionnaire at the resort "Migovo", peculiarities of the assessment and their vision of the process.
Key research findings. A survey is a traditional means to explore tourists’ opinion. In the period from  October 1 to December 1, 2015, the survey of the respondents - visitors of the tourist and ski resort "Migovo" - was conducted. It was carried out among visitors of different age groups to study assessment of quality and variety of services of the hotel complex and food establishments.
There were 10 and 11 questions respectively about hotel and restaurant network in the questionnaire which were asked in Ukrainian and printed.
The results of the survey for each question are given in the article by I. Boiko and E. Kermach (2016) [2, C.142 - 150]. In terms of the goal and objectives of this publication the particular interest is in answers to the 7th and 8th items of the questionnaire "Hotel complex" and the 7-10th  items of the questionnaire "Restaurant complex" (Table 1, 2 ). A notable drawback of the survey was in the difficulty with formulation of clear proposals by the tourists and  specification of animation service problems.
Table 1
	The results of visitors’ responses to the questionnaire "Hotel complex"
№
	The content of the question
	Possible answers
	Breakdown of answers by age group of respondents

	
	
	
	under 20 years old
	20 – 40 years old
	41 – 60 years old

	7
	What measures would you proposed to improve the quality of service in the tourist complex “Migovo”?
	Implementation of services of 
animation team

	Animators- professionals
	8
	5
	2

	
	
	
	Sports entertainment
	7
	5
	3

	
	
	
	For children
	1
	4
	4

	
	
	
	Gaming entertainment
	0
	2
	1

	
	
	Work on the quality of service
	1
	2
	4

	
	
	Implementation of additional services
	children indoor playground and a babysitter 
	0
	1
	1

	
	
	
	ATV rental
	1
	1
	1

	
	
	
	Indoor pools
	0
	1
	1

	
	
	Change in general style of the complex
	2
	3
	1

	
	
	Work on the interior
	1
	1
	0

	8
	What kind of entertainment, in your opinion, does the hotel and restaurant complex “Migovo” lack?
	Gym
	4
	8
	

	
	
	Night disco club
	7
	6
	4

	
	
	Entertainment complex (bowling, billiards, karaoke cafe)
	3
	5
	9

	
	
	Other
	0
	0
	2


Table 2
The results of visitors’ responses to the questionnaire "Restaurant network"
	№
	The content of the question
	Possible answers
	Breakdown of answers by age group of respondents

	
	
	
	under 20 years old
	20 – 40 years old
	41 – 60 years old

	7
	Did you like the work of musicians?
	Yes
	14
	15
	15

	
	
	No
	0
	4
	0

	8
	Which animation programs, in your opinion, should be offered to guests in the restaurant?
	Gaming programs
	3
	3
	0

	
	
	Musical programs
	2
	7
	3

	
	
	Song programs
	5
	0
	4

	
	
	Theatricalized programs
	0
	5
	5

	
	
	Festive folk programs
	0
	4
	3

	
	
	Contest programs
	4
	0
	0

	
	
	Other
	0
	0
	0

	9
	In your opinion, while creating holiday animation programs should traditional Ukrainian songs, costumes, dances and customs be used and promoted?
	Yes, definitely
	10
	13
	14

	
	
	No, not necessarily
	4
	6
	1

	10
	If so, should it be relatively modern or old folk traditions?
	Modern Ukrainian songs, festive eventі
	5
	9
	8

	
	
	Ancient, authentic for the area
	9
	10
	7


As we can see, there are some proposals  implementation of which requires a substantial investment. These are:  construction of a night disco club, entertainment centre with bowling, billiards and karaoke café as well as indoor pool. In the long term they can considerably widen the assortment and improve quality of the animation services.
It should be noted the soundness of all the variants proposed by the tourists, especially introduction of theatricalized music and song programs, events and competitions. Techniques of combination of a dinner and theatricalized performance or a show are long used in the famous European restaurants and hotels and do not require significant financial costs. Special attention should be paid to costumes, scenery and equipment.
Attention should be paid to the possibility of establishing a position of a full-time animator or a team.
Most respondents noted that it is good to use and promote traditional Ukrainian songs, dances, costumes, rites and customs, typical for the area, when creating festive animation programs. Moreover, respondents of all age groups were almost unanimous in their responses. These suggestions have been used when forming the program of festive animation events.
Taking into account specialization of the tourist and ski resort "Migovo" in winter recreational activities, analysing answers of respondents and on the basis of our own vision, we can offer the following ways to improve hotel and restaurant animation services of regional importance:
1) continuous monitoring of requests and wishes of clients and their assessment of animation services, and appropriate correction of the work;
2) organization of animation events during the traditional Ukrainian winter celebrations, ancient and modern. It is necessary to develop for each holiday an appropriate menu, festive program involving amateur groups, entertainers, speciality actors, etc.;
3) implementation of programs which will differ from the programs of competitors and will have no counterparts in other institutions (for example, theatricalization or musical, song animated and costumed accompaniment  to eating);
4) usage of traditional clothing and paraphernalia when serving guests. To implement this it is necessary to do preparatory work researching national cultural heritage. Conversations with older residents and middle-aged people, investigations of sources in library and museum collections as well as film and photographic materials will give the necessary knowledge, form the package for the creation of integrated ethnic animation tourism product;
5) active promotion of elements and attributes of the Ukrainian festive culture, especially among young people. The increase (through "soft" influence of holidays and traditions) of level of patriotism, love for national culture, the degree of respect and tolerance for other cultures.
One of the most difficult tasks, which have to be solved when organizing animation services for tourists in accommodation or food establishments, is  organization of festive events at the tourist establishments, which would take into account the needs and preferences of different age groups of visitors. Presence of any holiday in a recreation program depends not so much on the calendar (although it should be taken into account) as on the strategy and tactics of animation management. Organization of the event requires long preparation, serious creative efforts, respective material support, special knowledge and understanding of the needs and demands of the target audience.
In the research, taking into account the age structure of the respondents, their preferences and subjective assessment of the hotel animation, a rough plan of actions was developed. It includes two types of entertainment programs (daytime and evening) for each age group of tourists who took part in the survey. The list and structure are shown in Table 3 and reflect the personal vision and design of the authors. The minimum required level of material support is also defined in the table. Guests’ wishes to learn national colour of the place, dancing, games, songs, costumes, etc. were considered when creating animation product. The palette of tools is presented by artworks from different periods (from ancient to modern).
While forming the plan of festive events it was taken into account that the main hotel occupancy of the tourist and ski-mountain complex “Migovo” falls on winter, full of holidays.
Currently, there is no animation team in the hotel complex, but looking ahead it is possible to invite 4 - 5 young energetic people who could put efforts into realization of each of the proposed animation entertainment programs. Functions of animators and required qualifications, which will help to implement the proposed program of events, are reflected in Table 4.
Conclusions
1. Value of animation for a hotel or a tourist complex lies in increasing of  complexity and quality of the hotel service, in formation of a positive hotel image, in extending the active tourist season. 
2. Ukrainian traditions can be an inexhaustible source of ideas for the tourist and hotel animation. It is necessary to use them and actively promote, primarily among young people from different regions of Ukraine.
3. Through implementation of animation programs into the operation of the hotel and restaurant sector, which are based on local colour and authenticity, we can achieve the  uniqueness of the animation tourism product and increase its attractiveness for different age groups.
4. Customs and traditions of the Ukrainian people are varied and interesting and reveal ample opportunities of their usage, that will be interesting to people of all ages.
5. For their further development Ukrainian hotels have to use global experience as a baseline, as well as to implement into animation activity the exclusive authentic animation services that will be unique to Ukrainian hotels and can attract attention of foreign tourists.
Table 3
Types of holiday entertaining animation programs and their material support
	Age group
	Types (names) of animation entertainment programs
	Required objects to provide material support of the program 

	
	
	Buildings, rooms, halls
	Equipment, technical devices
	Apparatus (audio, video and lighting)
	Props
	Scenery
	Suits (for animators or participants)
	Prizes

	under 20 years old
	Organization of children's nativity scene
	Concert hall in hotel or restaurant
	-
	Music equipment (speakers, microphones), music library (Ukrainian carols and shchedrivkas)
	Themed costumes required for Nativity scene
	The room decorated in winter Christmas evening style
	Themed costumes
	An unforgettable impress (experience), improvement of knowledge about Ukrainian traditions

	
	Master Class on learning the Christmas carols and shchedrivkas "Christ is born"
	Hall in the hotel
	-
	
	-
	-
	-
	Learning new Christmas carols and schedrivkas

	20 – 40 years old
	Competitive and entertaining program “Hutsul fun”
	Hall in the hotel
	-
	Music equipment (speakers, microphones), music library (Ukrainian carols and shchedrivkas), light equipment
	Themed costumes, attributes
	Room with Hutsul atmosphere
	Themed costumes
	An unforgettable impressions (experience), 1 kg of Carpathian herbal tea

	
	Theatricalized performance “Christmas Eve”
	Concert hall in hotel or restaurant
	-
	
	Traditional Christmas dishes, traditional clothing, Christmas paraphernalia
	The room decorated in the style of Hutsul house
	Ukrainian folk costumes
	An unforgettable impressions (experience), improvement of knowledge about Ukrainian traditions

	41 – 60 years old
	Master class in cooking traditional Hutsul Christmas dishes 
	Kitchen equipped for cooking
	Kitchen equipment, kitchen appliances
	-
	Products needed for cooking
	-
	Aprons
	1 kg of Carpathian herbal tea

	
	Entertainment program “Nativity scene”
	Concert hall in hotel
	-
	Music library (Ukrainian carols and schedrivkas), speakers, microphones, light equipment
	Christmas paraphernalia, Nativity scene props
	Thematically decorated stage
	Themed costumes
	An unforgettable impress (experience), improvement of knowledge about Ukrainian traditions


Table 4
The functions and competencies of animators in organization of holiday entertaining animation programs
	Age group
	Types (titles) of animation entertainment programs
	Animators' knowledge and skills required for carrying out a program

	
	
	The required number of animators
	Types of  their professional activity
	Special knowledge for each activity (qualifications)
	Special skills for each activity (qualifications)
	Personal qualities
	Age

	under 20 years old
	Organization of children's nativity scene
	2
	Entertainment activity

	Organizational skills, knowledge of animation programs directing, knowledge of the niceties of national culture and art
	Ability to work with a great team, to develop and implement spectacular entertainment programs

	Responsibility, being organized, activity, ability to work with children, knowledge of Ukrainian language
	20 – 30 years old

	
	Master Class on learning the Christmas carols and schedrivkas "Christ is born"
	2
	Music education
	Organizational skills,

sense of music
	Ability to work with a large group of tourists, ability to work with children
	Communication skills, ability to work with different groups of tourists, culture of communication, knowledge of Ukrainian language
	20 – 30 years old

	20 – 40 years old
	Competitive and entertaining program “Hutsul fun”
	3-4
	Entertainment activity

	Organizational skills, knowledge of the niceties of national culture and art, traditions and customs of different nations
	Ability to work with a great team, to develop and implement spectacular entertainment programs

	Communication skills, ability to work with different groups of tourists, culture of communication, knowledge of Ukrainian and foreign language
	20 – 30 years old

	
	Theatricalized performance “Christmas Eve”
	Group of professional actors
	Acting / Acting
	Knowledge of animation programs directing
	Ability to organize cultural and cognitive activity
	
	20 – 30 years old

	41 – 60 years old
	Master class in cooking traditional Hutsul Christmas dishes
	1
	Cookery
	Organizational skills
	Ability to organize cultural and cognitive activity,
ability to work with a large group of tourists
	Communication skills, ability to work with different groups of tourists, culture of communication, knowledge of foreign language
	20 – 30 years old

	
	Entertainment program “Nativity scene”
	4-5
	Entertainment activity

	Organizational skills
	Ability to organize cultural and cognitive activity,
ability to work with a large group of tourists
	Communication skills, ability to work with different groups of tourists, culture of communication, knowledge of foreign language
	20 – 30 years old
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